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The First Environmental Communicators

Barry Commoner: The 4 law of ecology

1. Everything is Connected to Everything Else. There is one
ecosphere for all living organisms and what affects one, affects all.

2. Everything Must Go Somewhere. There is no "waste" in
nature and there is no “away” to which things can be thrown.

3. Nature Knows Best.

4. There Is No Such Thing as a Free Lunch. everything comes
from something. There's no such thing as spontaneous existence.

Daniel Simberloff: the statistical ecology

the most complete statement" which can be made
about the state of world is a probabilistic one...

Environmental communication — Unindustria 28 maggio 2010




28/05/2010

i)

The Sustainability

Bruntland Commission 1983

Sustainable development aims to “meets the needs of the present without
compromising the ability of future generations to meet their own needs”

The field of sustainable development
can be conceptually divided into Three
general dimensions:

A social,

A economic,

SOCIAL ASPECTS
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A environmental

ENVIRONMENT
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Time-Line
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Green Advertisement on the rise
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Time, Fortune, National Geographic, Forbes, Sports illustrated e Vanity Fair.

@@

Solo 25 prodotti su 2219 sul mercato USA — Canada sono stati

riconosciuti “no green washing” www greenwashing.com

Acqua minerale
Bottiglie ecologiche
ma non troppo

Perchi FACGM ha condannato la San Benedetto Spa

eriis Giter

La sententa delforganiso
guidato da Catricald
ha stabilit

cho le caratieristiche

i oca-compatibilits
denunciate neile etichette
o 51 basavana su studi
precisi in

Sotto tiro | messsggi
che insistevanc sulla
quantith ci plastica utilizzata
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Stakeholder
interni

Amministrazione
pubblica

Comunita locale

Clienti

Shareholders

Politica aziendale Prestazione del prodotto
A Comunicazione

interna
A sGa

A sGA A Environmental label |
A Sustainaibility A Multimedia
report Comunication
Trasparenza
A sGa
A Sustainaibility l
report

A Sustainaibility
report
A sA8000

A Sustainaibility
report

A Environmental label
A Environmental Claims

Ritorno economico,
fidelizzazione, differenziazione
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Tools

The Environmental Comunication Principles:
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Not institutional

& i KaéeNdbre than 300 such
[environmenta] labels putting a green stamp

@Q@
B

Environmental label

Institutional

The “Six Sins of Greenwashing”

in North American Consumer Markets

on everything from cosmetics and seafood {o

bird-friendly coffee ¢ o,

‘v

Undertext

Wall Street Journal
April 2009

A Study of Environmental Claims

,ﬂ“' l% ‘
‘\\ /A |

S

EMAS

Trasparency: Make the processes, procedures, methods, data sources and
assumptions used in environmental communication available to all interested parties,
taking account of the confidentiality of information as required. Inform interested
parties of their role in environmental communication

Appropriateness: Make information provided in environmental communication
relevant to interested parties, using formats, language and media that meet their
interests and needs, enabling them to participate fully.

Credibility: Conduct environmental communication in an honest and fair manner,
and provide information that is truthful, accurate, substantive and not misleading to
interested parties. Develop information and data using recognized and reproducible
methods and indicators.

Responsiveness: Ensure that environmental communication is open to the needs of
interested parties. Respond to the queries and concerns of interested parties in a full
and timely manner. Make interested parties ware of how their queries and concerns
have been addressed.

Clarity: Ensure that environmental communication approaches and language are
understandable to interested parties to minimize ambiguity.

Environmental certification

ISO 14001

@@

1SO 14063
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1ISO 14024 o,

* % ok
150 Tvpe | environmental labelling: €N W
ISO Type | environmental labelling: \**6*' '23([////;/'“ @

Voluntary, multiple-criteria-based, third party verified *
-

labels indicating overall environmental preferability ~ £
of a product (selective) 0 i

Example: European Eco-label

Undertoxt

ISO 14021

ISO Type Il environmental labelling : Self-declared ."
environmental claims '-’

Example: Recyclabilty
1SO 14025
ISO Type lll environmental labelling: | E PD®

Quantified environmental life cycle product
information (not selective) THE GREEN YARDSTICK

Environmental Product Declaration

System certification 14001

Azioni richieste

1. Analisi Ambientale iniziale

: - Identificazione aspetti critici

5 e | - Individuazione azioni
2. Predisposizione piano di azione e procedure
3. Controllo e monitoraggio

0 4. Verifica e certificazione di parte terza

\QS|

$

Risultati attesi

1. Efficienza interna (screening energetici)

2. Miglioramento progressivo

3. Approccio razionale nella gestione degli aspetti principali

Colle

Inchiostr
i

Energia

Energia

trasporti trasporti



http://www.blauer-engel.de/willkommen/willkommen.htm
http://www.jeas.or.jp/ecomark/english/index.html
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Affidabilita della comunicazione ambientale -
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Comunicare l'impatto ambientale

Environmental - claims

Impatto zero:

The project starts from Lifegate, an
environmental communication agency . It is
one of the most popular environmental
claim at the national level.

Ecological / Carbon Footprint

Carborn Foot print is "the total set

of greenhouse gas (GHG) emissions caused
by an organization, event or product”. For
simplicity of reporting, it is often expressed
in terms of the amount of carbon dioxide, or
its equivalent of other GHGs, emitted.

The ecological footprint is a measure of
human demand on the Earth's ecosystems.
It compares human demand with

planet Earth's ecological capacity to
regenerate.

the Carbon Trust | per washand we have

The carbon footprint
working with [T e o

committed to reduce this

By comparison the

S0
carbon footprint of

BSOg non-biological washing
liquid is 600g per wash

Help to reduce this.
footprint. Washing at
30°C rather than 40°C
saves 160g CO2 per

Confidenziale

Dall’LCA al carbon footprint

Life Cycle Assessment

Divulgazione

(full)

Climate
declaration

SEMPLICITA DELLA COMUNICAZIONE

*The EPD
yardstick is based
on a full EPD
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UNO DEGLI ASPETTI PIU SENTITI DAGLI STAKEHOLDER E LA

TRASPARENZA DELLE AZIENDE
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COME AND
HAVE A
LOok

ROUND!

@@
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ILMETODO LCA

L'analisi del ciclo di vita (LCA) & una
metodologia di valutazione dei carichi
energetici e ambientali associati ad un prodotto
o ad un processo, lungo I'intero ciclo di vita.

Innovativo rispetto ai criteri tradizionali di
analisi, I'approccio LCA consiste nel valutare
tutte le fasi di un processo produttivo,
considerando la correlazione che esiste tra le
une e le altre.

La metodologia & regolamentata, a livello
internazionale, dalle seguenti norme

1SO 14040:2006

1SO 14044:2006

che ne definiscono la struttura e guidano alla
corretta applicazione.

INVENTARIO #
DEGLI INPUT E OUTPUT DEGLI IMPATTI AMBIENTALI

“CRADL® GRAVE'
or “CRADL#® CRADLE

Esempio: LCA di un manufatto zincato a caldo

VALUTAZIONE - INTERPRETAZIONE
DEI RISULTATI

28/05/2010
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Aspetti ambientali

Aspetti indiretti Aspetti diretti

i
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V PRIMARY ENERGY (RENEWABLE/NOT RENEWABLE)

V RAW MATERIALS (RENEWABLE/NOT RENEWABLE)

“llwmmvﬁwr

18th
Century 1900~ 1950 1970 1960 1990

V WATER EMISSIONS,
V SOLID WASTE
V IMPACTS TO LOCAL SCALE

28/05/2010
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Tools
VALUTAZIONI CONFRONTI GONFRONTI
INTERNE PRELIMINARI COMUNICAZIONE
OBIETTIVI PRELIMINARI ANALISI DI TREND
Risultato reale
_ . (sconosciuto)
Indicatore di

impatto ///—/

Risultato del __|——"""

Lefteratura
modello Banche dati pubbliche

Banche dati commercial
Letteratura Dati specific
Banche dati pubbliche Modelli di calcolo professionali
Banche dati commerciali

Madeli di calcolo semplificati
Letteratura

Banche dati
pubbliche
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Risorse
impiegate
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In contesto

La Confederation of Food and Drink Industries fornisce alcune direttive circa le azioni da intraprendere
nel campo della sostenibilita:

Informazioni credibili e scientifiche

Significative se comprendono I'intero ciclo di vita

Comprensibili e non equivoche

La verifica e convalida é cruciale

La metodologia dovrebbe essere uniforme

o A W N

Informazione Efficace ed efficiente, promuovere | miglioramento ambientale
a costi ragionevoli

7. Etichettatura ma anche altri strumenti

Programma EU per consentire ai 280.000 produttori di ridurre
il loro impatto

Managing Environmental Sustainability in the
European Food & Drink Industries, oct 2007

Environmental communication — Unindustria 28 maggio 2010
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RPORATE RESPONSIBILITY REPOR Carlls ot Butain | (el tegpics Lid

La Coca Cola
dlventa verde”

s i130% di

CONFNIDEL SisTe
Massis yaq mnmo?

i
¢
e |

CcoMRMIDEL SisTg,

In partnership with the Carbon
Trust, Coca Cola has calculated and
published the carbon footprint of
some of the most popular drinks
including 'Coca-Cola', 'diet Coke'
and 'Coke Zero'.

330ml Can

170g COze

@ ingredients

@ Packaging

@ Manufacturing

@ Distribution

@ Retaierivending (refrigeration)
Consumer Use & Disposal

next close X

SCHEMA DEL SISTEMA
DI PRODUZIONE
CONSIDERATO

W
i

T

=

iy

| D)

e EPD
Dichiarazion
ambientale
d|modoﬁo
& oo grano ey

prodotta in Italia e confezionata
in astuccio di cartoncino
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GRANAROLO fornisce inoltre indicazioni circa le
modalita di smaltimento dei materiali di
confezionamento.

W

Case study 3 -
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COOP Italia fornisce indicazioni circa le modalita di smaltimento dei
materiali di confezionamento.

Come smaltire le
calorle In eccessol

Ad esempio 7 minuti
di corsa equivalgono
a clrea 100 keal,

WTW mmmﬂ::dhum
o s ! ?

sodio, lievito madre naturale
(farina di frumento, acqua),

Ino 0,7%, farina d'orzo
maltato, lievito di birra, aromi
naturali.

28/05/2010
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Case study 4

Riduzione 10% cambi prodotto

2 Riorganizzazione turni dilavoro

3 Acquisto 100% energia elettrica rinnovabile

[ETIEET)

4 Manutenzione ariacompressa

5 Miglioramento gestione dei rifiuti

6 | Riduzione deltempodi stoccaggioa4 a2 gg

Ecodesign del packaging

Brand image Costs

o low . low
° medium
o high high

Case study 5

28/05/2010

>6

months°

fattibilita

time
Possibili
By product 1SO val‘orizzazioni‘ in
14001 o ottica marketing
<6
months

<5% Global warming >5%
reduction

31
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3.500

Cicli di riuso

WATER bl

50000
CONSUMPTION

20.000

15.000

if 1000 bott.
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. Frum
g =000
VAR 2 com | vap
2 | Italian law for returnable
bottles in bars and
123456759 101112131415 12345675 3101112131415 restaurant
Cicli di riuso Cicli di viuso
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Case study 6

Taking steps to reduce our carbon footprint

“Over the last 2 years we have reduced our Walkers

carbon footprint by 7% - which is an overall saving of 4,800

tonnes of CO2compared to our 2007 footprint. On a
standard bag of Walkers Crisps the saving is equal to
CO2.This reduction means that Walkers Crisps is the

product to retain the Carbon Reduction Label and are as

committed as ever to making future improvements”

Case study 7

6g of
first
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GALVANIZING AND SUSTAINABLE
CONSTRUCTION

- )
K SPECIIERS GUDE.

SECTION
TWO

TITLE
USING GALVANIZED STEEL IN
SUSTAINABLE CONSTRUCTION

Attertion to durabilty of steel structures and
components has important

—
CARBON
TRUST

M s e
ol climate honge

1 023 kg €0, squivlent

Soveral studies have demonsirated the
high i

Some of these are less obvious than others.

The cwerall econemic cost of corrasion has
been studied in several countries*.

Itis commanly estimatad at Up to 4%

of grees domestic product

Tha long-tam durabiliy provided by
galvanizing s achieved at relativety kow
environmental burden in ferms, of energy
and cther globally relevant impacts,
espacially when compared to the energy
valug of th stedl it s protecting

the repeatad
painting of steel structures®. These burdens
can be significantly recuced by an iniial
investmert in long-term protection.

Lack of attertion to apimal corrosion
protection can leave a damaging economic
legacy of repeated maintenance costs.
Insecial heusing projects, uturs
mairtenance costs will be borne by the
Iocal authorties. In public infrastructure
projects, use of galvanized steel leads

o lower maintenance budgets, releasing
pubiic funds for other purposes

"A review of available If by
Gyele Enginsering (Tofino, kaly) has Indicatad]
the how

This section
can ba usad to enhance tha sustainability

of constiuction products and buildings.

intype of
stos| componert, geographical factors and
-t

examples and some case
studlies to ilustrate the use of ife cycle
anlysis in evaluating the environmental

corsaquences of difarant comesion

fulllfe cyele basis, from raw materials
xtraction to transportaion t tha custome.

Using this knawledge of the environmental
burdens of corrosion protestion with
galvanizing, it has bean possible to
compare the consaquancss of tha diferent
cheices cf cormasion protection systems.

lso presented
in Section &

28/05/2010
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Case study 8

Dichiarazione Ambientale di Prodotto (EPD®) del
Coppo in cotto

Vs 0.0 del 03.01.07

Cotto San Michele Set

Via Mortaviesa, 88
61040 San Michese o Fiume — Mondavio - (PU) Rals
18/..39 072147006
fax -39 0721967007
-mat imaBcomsanmcns
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Case study 9 -
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S S6.000
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o] 3 2 4.000
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9] z 2
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